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Introduction

Welcome,

My name is Steven Lee Jones and two years ago I discovered how to market and create my own information products, and make hefty sales of other people's ebooks!

How do I do this? Google Adwords Pay-Per-Click traffic. 

After two years of testing, monitoring and optimizing I have finally cracked Google Adwords. My campaigns now yield 10% CTR's, and Returns On Investment of more than 1000%

For the first time I am about to reveal the truth on how to make a guaranteed profit from information products on Google Adwords.

It's not a coincidence that you got to this ebook. You're here to change your internet marketing skills and are ready to take the next step in and become a fulltime, successful Internet Marketer.

I imagine you get the feeling that there's no way to make real money from Google Adwords?

I can't criticize you for having this negative attitude, because rewind two years and I was the same.

I remember all the pain I went through trying the experts' courses, buying every Adwords ebook out and attending half a dozen Internet Marketing seminars"

Spending hours and hours analyzing and scrutinizing every bit of information, every statistic, and all the while listening to friends who told me that I would never make any money online. Despite all my training and skills, and all the work I put in, I hadn't made a red penny of profit from Google Adwords. In fact, I came so close to giving up and going back to the day job forever.

That was two years ago...

Then, things started clicking for me. Barriers started to fall, patterns began to emerge. The fog began to clear. Then, I got my first successful campaign up and running. 

Little by little, I built up my income streams, until I was able to cut back my day job hours. My conversions multiplied, while my Click Thru Rates skyrocketed.

After all those months of data collection, absorbing every single tip and technique on Pay Per Click traffic, and countless hours reading forums and newsletters looking for advice. After all this I had finally the formula for success.

But I still felt like I could do better. I knew that there had to be people out there making serious money from Adwords, people who had taken the time to step back and work things out for themselves.

I had heard of people making money through affiliate programs combined with Google Adwords. I made a decision I wanted to be one of them, and went back to the grind. That was a little over twelve months ago...

I remember this time last year. I would setup campaign after campaign promoting different products in all kinds of niches, and I lost a lot of money! I was frustrated with my poor returns on investment from pay per click traffic, and I was beginning to wonder if I could ever make any consistent money from affiliate programs.

On average I used to make around $200 a week, yet I spent over 50 hours a week working to earn it. 

I knew I needed a change, I needed to get a handle on Google Adwords, I needed to know those secrets that allowed the super affiliates to make $100,000’s a year.

I now know that making money from adwords is a learnable skill like everything else in life.

This is where “Copy 101” and “Adwords Confessions” comes in. In that time, I spoke to hundreds of pro internet marketers, scouring their brains for the true way to make Adwords pay. 

I read every book going, signed my name up to every course, and hit the grind like a mad man.

I signed up to every marketing course, bought every product on PPC traffic and read every forum post I could. I began to make notes and test out my findings, cutting through the methods and finding out what worked and what didn’t.
Slowly, things started to make sense, and I began to understand that Adwords could be done the right way and the wrong way. 

By sheer process of attrition, I got my act together, drew up a battle plan and added to my income. A hundred here, a thousand there, with time it began to build up. Since then, I have made over $1000 a day, consistently. In total I have made over $172,000 this year, all from Adwords pay-per-click traffic, and all off my own back.

Slowly but surely things began to fall into place. I discovered new techniques and superb methods for boosting profits.

I now sit here with five of my own products along with another eight affiliate campaigns running, netting me in excess of $1000 a day, and rising. 

My income from affiliate campaigns alone has doubled in the last three months.

And it is now I have decided to put all my information into a product to release to the general audience.

I hope that you too can experience the same success with Google Adwords as I have. 

Google Adwords is an internet marketers’ dream, the opportunities for vast profit are out there, and they are easier to find than you might think. 

Indeed, this week I have already stumbled on another niche where I am getting 600% returns on investment due to poor ad copy and unfocused, irrelevant Adwords ads placed on certain keywords. 

Even some of the hot keywords aren’t being utilized by my competitors, giving me an easy route to massive returns.

You too can create a full time income with the exact same techniques I use to make $172000 a year. The best thing is I only need to spend 20 minutes a day monitoring my Adwords campaigns and I can take the rest of the day off. 

Only why would I when there is so much money to be made, no wonder my income has DOUBLED in the last 3 months as a direct result of these techniques.

This is simply because I know the right way to use Pay Per Click programs, the profitable and efficient tricks that no-one else knows about. Until now.

You can literally hand in your notice tomorrow based off this priceless information.

Here’s to our success!

Steven Lee Jones

Author of “Copy 101: Adwords Copywriting”

Copy101.com

Writing Ad Copy that translates directly to dollars in your Clickbank account.

By mastering this technique alone you could be on your way to creating a full time income from adwords in weeks. Writing good ad copy is the most crucial skill you will need to learn if you want to become a full time affiliate marketer on Google Adwords. 

Quite simply, the better your ad copy, the high percentage of searchers will click on your ad. The way Google works is to award relevance of ad to the search term, therefore the higher percentage of clicks you receive on your advertisements, the higher your relevance. 

Therefore your ad’s quality score will increase. 

The effect of this is you will be ranked higher on the search terms and have to pay less per click to do so. 

Google rewards relevancy to the point where you could be paying 25 cents to appear in number one on a keyword, where a poorer written ad will be costing 30-50 cents per click and appearing below you.  

Relevancy is the be all and end all of Google Adwords. Providing specifically relevant and intune with the searcher’s mind ad copy in ANY niche will put you on the right track.

The thing with many Google searches today is that there is NO RELEVANT ads to be found down the right hand side for a TON of keywords. 

Even after the recent quality score update many thousands of irrelevant and shoddily written ads still appear, and can’t be getting too many clicks, no matter what CPC they have, let alone any targeted leads.

Google measures relevancy within its quality score.

The higher up the search ladder you go, the more potential clicks you will receive since the searcher will see your ad first. 

This creates an upward spiral which if you can get on the right side of with relevant ad copy from the beginning, you’ll end up paying less per click, and getting more clicks on your ad for the same daily budget.

Click Thru Rate is one of the determining factors to quality score, and hence the success of your campaign. As you can tell by now, writing the best and most relevant ad copy to achieve such high clicks is key.

The most important part of writing a good Google Adwords ad is the headline.

Headlines

The most important part of your Google Adwords ad copy is the headline. A poor headline can make or break an adwords campaign and leave you way out of pocket. Five times as many people read the headline than they do the description lines and display URL, so unless your headline captures the browser, your adwords ad won’t get clicked on.

The simplest way to write headlines is to include the keyword in the headline every time.

Include the keyword 

Firstly, as some of you may know, you have to include the specific keyword you are targeting in the headline and at least once, if not twice again in the two description lines and the display URL. 

Lets take a look at two ads for the keyword 

[adwords system]

adwords system

"adwords system"
Ad One:

Adwords System
Triple Your Returns On Investment

The Adwords System For 2006

AdwordsConfessions.com

--

Ad Two:

Easy Adwords Cash

Triple Your Returns On Investment

Discover My Adwords Secrets

AdwordsConfessions.com

The first ad contains the keyword two times throughout whereas the second ad does not. The stats for the first ad are as follows

Ad One:


Keyword Included

Impressions: 9826

Clicks: 675

CTR: 6.87%

--

Ad Two:

Keyword Not Included

Impressions: 9765

Clicks: 307

CTR: 3.14%

Since Google bolds all keywords that are searched for and appear anywhere throughout the ad copy it pays to make sure you include them. 

Simply by making sure that each ad you create contains the relevant keywords you will increase your click thru rate dramatically. 

In this example the click thru rate over roughly 10,000 impressions has more than doubled from 3.14% to a healthy 6.87%

Think of it like this, if a customer enters Adwords System on a google search then they are specifically looking for an Adwords System, and will respond favourably to all the ads with those exact keywords bolded. 

At this stage it is imperative that you don’t try and force the customer to turn the corner in what they are searching for. 

Since from the second the customer types [adwords system] into the search engine to the second they click on a relevant ad is no more than five seconds, it is unlikely that they will change their mind and click on a less relevant ad. 

On a sub-conscious level the user is looking to be met with exactly the turn of phrase they search for. By using this simple technique you are already doubling your click thru rate. 

You will need to setup a keyword specific ad for each major keyword in your campaign by setting up dozens of different ad groups for each keyword and subsidiaries. 

Have The Keyword In The Headline....EVERYTIME!

An automated version of keeping the keyword in the headline is available to use on Google Adwords, yet many people do not even know about it.

The simple trick to having every searched term you appear on show up in your headline (and description lines) is to use this simple code in your ad copy.

{KeyWord: }

Make sure to include the space after the colon. Capitalizing the K will mean the first word in the headline is capitalized. If you then capitalize the W, all words in the headline will begin with capitals.

If a search term is longer than 25 characters then Google will need to show an alternative headline. So by placing this alternative headline after the colon and space, you will be covered against extra long search terms being truncated in the headline.

{KeyWord: Super Adwords Ebook}

Google will bold these keywords every single time, which in itself will increase your click thru rate superbly. Also the broad match terms were someone types in

[Cutting Edge Adwords Ebook]

You may not have the term in your keyword list, however you will have Adwords Ebook in there. Now your ad will show up for this keyword every time. However, previously your headline would have just read Adwords Ebook, or something similar. 

This searcher is looking specifically for a [Cutting Edge Adwords Ebook] so by using this technique your headline will read Cutting Edge Adwords Ebook, and its doubtful anyone else on this keyword will have the same. 

Google has barely publicised this technique on any of their websites given the fact that if everyone started doing it there would be chaos! 

Relevancy would fall through the floor if all advertisers had to do was insert this keyword code in their headlines to ensure massive click thru rates!

You’ve basically just ensured a click through to your website, from a searcher who has found EXACTLY what he/she was looking for only 10 seconds before. 

Your chances of a sale on this click have now greatly increased. They will be happy that someone has written an ad which tallies with their thought process.

These techniques are best for all your low traffic keywords where you have no real time to spend crafting a different headline for each. These need to be low price keywords as you will experience much bigger clicks for these headlines! 

Pick out a few ad groups and test them with this technique and see if your clicks are manageable. 

You need to make sure that your two description lines tell the searcher exactly what the product is to guard against too many people clicking on your keyword and finding out that it may not be relevant. 

This can be especially true for broad match searches where there happens to be an overlap in search and your broad keyword. If you can think of any of these then it is best to add them to your negative keywords instantly anyway, as a guard against untargeted and irrelevant clicks. 

Now, some niches have too broad a keyword base to utilize these techniques every time, so I’ve included some ideas for writing non-keyword specific headlines in the next section.

How to write “that” hyper-targeted headline that converts!

A headline needs to answer the desire of the browser in some shape or fashion or they will not click thru your ad to satisfy this need. 

A headline should display a benefit to your desired target audience. It should appeal to one of the browser’s approach goals, or one of their avoidance goals.

You need to reach deep into their sub-conscious mind and appeal to one of these core-characteristics and if successful, the rest of the process (i.e. the click thru) will be automatic and instant.

Stopping a reader in their tracks is the sure fire way to garner your ad attention and thus a click through. The ability of the adwords ad copy to produce clicks is directly proportional to how much time is spent reading that advertisement.

Search a key-term now in google and watch as your eyes scan over the copy, notice how much stays un-read, how certain terms and phrases jump out at you through the copy, and how other lines go completely ignored.

Chances are one ad jumps out at you and that’s the one with the now overwhelming probability of being clicked on.

What do these phrases and terms include? Well, they are pre-conditioned emotive words which evoke a sub-conscious reaction when read/scanned.

Super-Phrases to use for adwords ad-copy headlines!

Astonishing

Instant

Discover

Breakthrough

Critical

No-holds-barred

Unique

Urgent

Unbeatable

Innovative

Incredible

Enhanced

Electrifying

Guaranteed

High-Voltage

Phenomenal

Revealed

Revolutionary

Secrets

Time-Sensitive

Trailblazing

Ingenious

Pioneering

Proven Techniques

Step-By-Step

Unforgettable

In-Depth

Invaluable

Irresistible

Powerful

Shocking

Spectacular

Unlimited

How-to

YOU

Super

Tactics

First

Critical

Booming

Amazingly

Appetizing

Astonishing

Hopefully you get the picture of the kind of words and phrases to use.

Write two-dozen headlines down and step away from them for a whole day, then come back to your list the next morning and see what headlines your sub-conscious picks out of the pack. Use your friends and family members and ask them, without thinking too much, to choose three headlines, which urge them to find out more. 

After you have found out the best three headlines, see how you can improve on these, or amalgamate them into one superb headline. Do not take any shortcuts when writing headlines for Adwords copy, as a poor description can be rendered irrelevant by a fantastic headline, but not vice-versa. A good headline can be as much as ten times more effective than a mediocre one!

A successful headline engages the reader by…

· Being emotionally appealing

· Pointing out the benefits to the browser

· Codifying the offer available

· Generating curiosity

· Hitting a very specific target audience dead in the eye

· How-to, What-If Headlines that compel the reader to answer.

Once you have drawn them into your ad with the headline, the next most important thing is to show you have what they are looking for in the descriptive text.
Description Lines


You only have 35 characters to play with for both lines, so it needs to be concise. Always start with a benefit of your product for the first description line and end with a feature for the second description line.

Avoid using and, a, it, is, your, etc keeping the words punchy and direct.

I personally prefer to put two huge benefits in my two description lines. I like to split up my benefits into approach and avoidance goals.

A good example of an approach goal should be a statement of earnings, such as

Create A $3000 Per Month Income

Make $1000 Per Day From Adwords

Join The Exclusive $1000-a-day Club

$1000 Days Have Never Been Simpler
Whereas a nice example of and avoidance goal can go

Quit Your Day Job With This Method

Hand In Your Notice Now

Tell Your Boss Where To Go

Leave The Boring Job Behind
Combining the avoidance goal with the approach goal will play to people’s emotions and target them into clicking on your ad to find out more. 

As most searchers are in the situation where they need to make more money, and invariably dislike their current situation, be it unemployment or an unsatisfying job, then this technique works wonders for your CTR.

Lets take an example of two ads with the same headline and different bodies. 

Again for the keywords

[adwords system]

adwords system

"adwords system"
Ad One:

Adwords System

Triple Your Returns On Investment

Discover My Adwords Secrets

AdwordsConfessions.com

Ad Two:

Adwords System

Hand In Your Notice Now

Make $1000 Per Day From Adwords

AdwordsConfessions.com

The first ad contains the standard description line one and two. The stats for the first ad are as follows

Ad One:


Impressions: 3401

Clicks: 129

CTR: 3.79%

--

Ad Two:

Impressions: 3376

Clicks: 195

CTR: 5.78%

And the final piece of the adwords ad puzzle is the display URL.

Display URL Secrets

Another handy technique for ensuring a major click thru rate is nothing to do with the headline. 

In every campaign there will be a few dominant keywords, which garner over 80% of all your clicks. 

Now, it is one thing to have a specific headline which draws the searchers’ eyes to your ad instantly, but if your display url appears to be unrelated or poorly matched to the keyword searched then you are losing clicks!

The display URL is probably the second major determining factor in the searcher clicking through on your ad. So having just one URL for your product across 300 keywords is not going to fly.

The searcher will be drawn in by your headline, however if he/she doesn’t feel the URL shows enough relevancy to their quest you will be overlooked.

There are two methods to remedy this, one costs a few dollars and the other is completely free. 

Pick your five major key-terms, and head over to http://www.namecheap.com and buy keyword specific domains for 5-8 dollars each. You can host these domains with Midphase over at http://www.midphaseoffer.com 

You’ll be glad you did. For the keyword ’rich jerk’ for example you will be able to buy domains such as 

richjerkalternative.com

betterthanrichjerk.com

beatrichjerk.com

megarichjerk.com

superrichjerk.com 

and then place your landing page on this site. 

Alternatively you can place this redirect code on your display url page which will automatically redirect the searcher back to your core website, whether it be a keyword specific headline landing page, or just to the main sales page of your website.

Create an index.html with the following code.

<!DOCTYPE HTML PUBLIC "-//W3C//DTD HTML 4.01 Transitional//EN">

<html>

<head>

<title></title> 

<meta content="text/html; charset=iso-8859-1" http-equiv="Content-Type">

<meta content="0;URL=http://www.YOURWEBSITE.com" http-equiv="refresh">

</head>

<body text="#ffffff" bgcolor="#ffffff">

<br>

</body>

</html>

Replace http://www.YOURWEBSITE.com with your desired landing page and it will meta redirect to your page. 

This process is instantaneous, and the user will barely see the original domain, which will just be a white background.

Of course this works for affiliates too, for those of you who promote clickbank products you can send traffic to your hop linked page using the following code on all your redirect domains.

Copy and paste this into your blank html code.

<HTML><HEAD>

<META NAME="description" CONTENT="YOURWEBSITE.com">

<META NAME="keywords" CONTENT="">

</HEAD>

<FRAMESET border=0 rows="100%,*" frameborder="no" marginleft=0 margintop=0 marginright=0 marginbottom=0>

<frame src="http://YOURCLICKBANKID.awconf.hop.clickbank.net" scrolling=auto frameborder="no" border=0 noresize>

<frame topmargin="0" marginwidth=0 scrolling=no marginheight=0 frameborder="no" border=0 noresize>

</FRAMESET>

</HTML>

Enter your Web Page header within the title tags, and insert your hop link as shown. 

This also enables you to not have to include the aff in your ad copy to show that you are an affiliate because you own the domain that the searcher is clicking on. 

This will dramatically increase click thru rates all by itself.

Replace YOURWEBSITE.com with your affiliate website. Then replace YOURCLICKBANKID with your affiliate username you obtained when you signed up to clickbank.

When someone goes to your domain, your affiliate link will be loaded behind the scenes while the page is adwordsconfessions.com! 

This means people will think that the site is yours and that you are not an affiliate, which cuts back on people stealing your affiliate commissions. This can increase your affiliate income alone by 10-20%
You will be able to increase your CTR’s by up to 50% based of this, which will inevitably enable you to get cheaper clicks in the future and higher positions on search, due to your increase in quality score. 

An initial investment of 30 dollars for 5 domains can save you hundreds, if not thousands of dollars in the long run in ad spend.

You can also use namecheap and your webhost to point your domains to your main website. Check your redirect options in your web host’s cpanel.

Lets take a look at two ads I ran for the rich jerk keyword, which is a targeted keyword in itself, since many searchers will all ready pre-disposed to purchasing information products if they are looking for an e-book directly like the Rich Jerk.

Ad One:

Super Rich Jerk
Become Wealthier Than The Rich Jerk
Create An Adwords Full Time Income

AdwordsConfessions.com

--

Ad Two:

Super Rich Jerk
Become Wealthier Than The Rich Jerk
Create An Adwords Full Time Income

SuperRichJerk.com

Needless to say the figures were impressive.

Ad One:

Impressions: 5239

Clicks: 275

Click Thru Rate: 5.24%

--

Ad Two:

Impressions: 5107

Clicks: 476

Click Thru Rate: 9.32%

That’s an extra 201 relevant and highly targeted clicks per month, which can translate to at least 6-8 sales! Here’s how cost per click and my position changed after one month.

Ad One:

Max Cost Per Click: $0.46

Average Cost Per Click: $0.41

Average Position: 4.5

--

Ad Two:

Max Cost Per Click: $0.46

Average Cost Per Click: $0.33

Average Position: 3.6

That’s the Google quality score in action. The second month I ran these campaigns threw up these stats.

Ad One:

Impressions: 6121

Clicks: 265

Click Thru Rate: 6.2%

Max Cost Per Click: $0.46

Average Cost Per Click: $0.42

Average Position: 4.4

--

Ad Two:

Impressions: 5997

Clicks: 508

Click Thru Rate: 8.47%

Max Cost Per Click: $0.46

Average Cost Per Click: $0.28

Average Position: 3.0

And the best thing is, month on month you will be able to achieve better click thru rates and pay less for your clicks, meaning you can get more out of your ad budget.

The cheaper way is to create sub domains on your major five keywords. 

For adwords confessions and use the keyword affiliate, you would create a sub domain

Affiliate.AdwordsConfessions.com

For your affiliate ad group, and combine this with the keyword specific headline again you will find a soaring click-thru-rate.

Ad One:

Super Affiliates Only

Cash In On Adwords PPC Traffic

Create An Adwords Full Time Income

AdwordsConfessions.com

--

Ad Two:

Super Affiliates Only

Cash In On Adwords PPC Traffic

Create An Adwords Full Time Income

Affiliate.Adwords Confessions.com

Again the stats provide a superb improvement.

Ad One:

Impressions: 5564

Clicks: 233

Click Thru Rate: 4.18%

--

Ad Two:

Impressions: 5482

Clicks: 358

Click Thru Rate: 6.53%

Here’s how cost per click and my position changed after one month.

Ad One:

Max Cost Per Click: $0.51

Average Cost Per Click: $0.43

Average Position: 4.8

--

Ad Two:

Max Cost Per Click: $0.51

Average Cost Per Click: $0.37

Average Position: 3.9

Again, due to improved click thru rate, Google believes our second ad to be more relevant to the search term than our first ad, and rewards us with an average lower cost per click, again gaining extra mileage out of our advertising budget.

Ad One:

Impressions: 6394

Clicks: 217

Click Thru Rate: 3.39%

Max Cost Per Click: $0.46

Average Cost Per Click: $0.40

Average Position: 4.2

--

Ad Two:

Impressions: 6229

Clicks: 543

Click Thru Rate: 8.71%

Max Cost Per Click: $0.36

Average Cost Per Click: $0.26

Average Position: 2.7

Again we pay less per ad. If you are an affiliate then using the sub domain idea initially is a good idea, for product vendors investing in keyword specific domains is such a great way of increasing CTR for a one off $5 investment!

Take the next step to joining that exclusive, elite full time affiliate marketers club!

By now you will have banked enough advantages to go and start promoting affiliate products on Adwords. You know how to write superb ad copy that can squeeze every last dollar out of your clicks.

People are really making money…

Okay, so you’ve heard this one before, and probably are rightfully skeptical about it. I don’t blame you; many offers on the internet are about as true as they are tangible. There are however, real people, making real money with affiliate marketing. This isn’t just a few dollars here or there, these are big dollar earners that are making hundreds of thousands of dollars a year. 

Real estate moguls wouldn’t walk away from some of the salaries of affiliate marketers today. There are some people that make millions off of these programs, and never spend a dime investing in a product. That doesn’t mean they don’t work for their money, but instead of investing money in product, they invest time in people. By developing relationships and connecting with good offers affiliates can make a lot of money.

Still not convinced? I don’t blame you, there is everybody under the sun these days saying that the internet is a goldmine, and all they need is a few hundred to prove it. The thing is, for every 10 bad apples, there are a few good ones, these are the affiliate marketers for the most part. If you don’t want to take my word for it, look at it in raw facts.

Affiliate marketers typically sell information products, or educational services, that are easy to create, and sold for large sums of money. Many affiliates make as much as 50% commission on sales they produce for this reason alone. 

If a retail store gave away a 50% take on all their employees’ sales, they would go out of business, because they have high overhead, and inventory costs. Affiliate marketing is exactly the opposite, there is little to no overhead, and there are no inventory costs. Thus the affiliate marketers on average earn large commissions on products that can sell for over $1,000 a pop.

Take a simple concept of selling as an affiliate a $50 e-book on how to cook sushi. If you simply setup a site dedicated to sushi that might cost you thirty dollars to host, and build, before putting your affiliate ad on the site. 

By the time you sell just two of these e-books, you’ve already made enough money to cover all your expenses. From there on out you will be profiting more, and more off of the item since your costs are so low. 

This is one example for one e-book, imagine if you sold a hundred other affiliate products on your site? This would be some serious income for little, to no investment.

Join the information product phenomenon before its too late.

To order your copy today visit http://www.adwordsconfessions.com
Don't delay too long, this special price won't be around much longer.

If you want to talk more about joining my affiliate program, email me personally at affiliate@adwordsconfessions.com and I will get back to you the very same day.

I can’t wait to here from you.

To your success!

Steven Lee Jones
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